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The Department of Home Science of Queen Mary’s College (Autonomous) organized an ED Saturday Bazaar as part of the Entrepreneurship Development component of the academic curriculum for the II M.Sc. Home Science (Food Service Management and Dietetics) students. The event was conducted on 20 December 2025 from 9.00 a.m. to 12.00 p.m. near the Home Science Department within the college premises. The activity aimed to provide students with practical exposure to entrepreneurial skills and real-time marketing experience in the field of food service.
The ED Saturday Bazaar was organized with the objective of transforming classroom knowledge into practical business experience. The event served as a platform for students to plan, develop, market, and sell innovative food and nutrition-based products in a real-time market environment. It was designed to help students develop entrepreneurial skills, gain practical exposure in product development and marketing, and understand important aspects such as cost calculation, pricing strategies, and profit analysis. The activity also aimed to enhance students’ communication, teamwork, and leadership abilities while encouraging them to promote nutritious and value-added food products.
During the event, various groups of students prepared and displayed a wide range of innovative and nutritious food products. Each group presented unique concepts focusing on health, taste, affordability, and sustainability. Students ensured that their products were properly packaged and labelled with necessary information such as product name, ingredients, and price. Creative logos were also designed to represent the identity of their products and brands. Through this process, students applied their knowledge of food labelling, packaging standards, and branding strategies.
Strict hygiene and sanitation practices were followed while preparing, handling, and serving the food items to customers. The event created a vibrant marketplace atmosphere where students actively interacted with customers, explained the benefits of their products, and practiced effective marketing strategies. Students also observed consumer behaviour and collected feedback, which helped them understand customer preferences and expectations.

The ED Saturday Bazaar provided students with valuable hands-on learning experiences. They gained practical knowledge about developing a marketable food product, planning budgets, estimating costs, fixing prices, and calculating profits. The activity also helped them understand the importance of packaging, branding, and proper labelling in building consumer trust. In addition, students developed problem-solving and decision-making skills while managing real-time business situations.
Overall, the ED Saturday Bazaar proved to be an enriching and transformative learning experience for the students. The event strengthened their confidence, enhanced their managerial abilities, and encouraged them to think creatively and entrepreneurially. The students of II M.Sc. Home Science (FSMD) express their sincere gratitude to the faculty members of the Department of Home Science for their guidance, encouragement, and support in successfully organizing this meaningful academic activity.
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